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EPISODE TRANSCRIPT 

Emily 

Hi everybody. And welcome to Defy Convention. Today, I have Nate Cameron. You're excited 
about this interview. Trust me. I'm going to read his whole bio, and buckle up—it’s a long bio, 
and I'm going to read the whole thing instead of summarizing it, like I usually do, because 
you need to hear every single word of this bio. So bear with me. I'll try to pace it out.  

This is Nate Cameron. Music has always been synonymous with community for New Orleans 
native Nathaniel “Suave” Cameron, Jr. From honing his vocal talents amongst church family 
as an eight-year-old choir member to earning his place in a historic brotherhood, connecting 
lotted of musicians like John Batiste, Trombone Shorty, and Terence Blanchard as a section 
leader of the St. Augustine Marching 100—you guys should know who those people are, by the 
way.  

The privilege of creating music has always provided Nate with a close close-knit group of 
artists who inspired, educated, and protected each other, even now in his role as tour and 
production manager for Tank and the Bangas—also, you should know who they are—Grammy 
nominated winners of the 2017 NPR Tiny Desk Concerts and longtime members of Nate's 
musical family. 

His greatest joy is in the moments when they explore the depth of connection music 
facilitates across countries, borders, and language barriers. Nate takes pride in his duties as 
cultural curator with, and his commitment to collecting, documenting, sharing, and creating 
history through music underscores the work he does in artist advocacy and empowerment, 
economic development, and event production, doing his part to sustainably grow both the 
talent and the environment necessary for artists to support themselves creatively is his life's 
work. 

In partnership with his wife, Crystal Sims-Cameron, Nate, co-founded Them People 
Productions, an organization that provides artist support services and produces Black artist-
centric events designed to strengthen community ties and promote cultural healing. As the 
director of Ropeadope Record’s new Artist Advocacy Group, he empowers modern music 
makers to connect with talent brokers and venues worldwide so they can build and maintain 
a fan-based community across the globe.  
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As founder of the Oakland Second Line project, Nate brings free cultural community 
experiences that bring the authentic African roots of second line history and spirit of 
community building from New Orleans to POC communities of Oakland, California and, most 
recently, having returned to his hometown after nearly a decade of immersing in and learning 
from and supporting artists communities throughout the country and abroad, Nate has 
begun a new chapter of mentoring and preparing local creators to take advantage of the 
economic frameworks he's concurrently helping to develop.  

Nate's personal and professional experience have proven to him that the connections made 
and sustained by shared artistic expressions are essential to vulnerable communities. These 
experiences have also equipped him with a unique skillset, one that he has dedicated to a 
collaboration between artistry and entrepreneurship that will support generational healing 
and wealth.  

Oh my gosh. Welcome Nate Cameron. I am so excited to hear about your life, and your history, 
and where you're going, and what you're doing, everything in between. And we also know that 
we both have eight-year-olds, so that's exciting too. Thank you. 

Nate 

Wow. Wow. Thank you. That, that person sounds cool. I want to check out that podcast. 

Emily 

I know right?  I know, I want to be friends with Nate Cameron so much. It's like the coolest 
thing. 

Nate 

Thank you, Emily. I appreciate that. I'm happy to be here. 

Emily 

Yeah. I mean, you've done so much.  So, music, this is a thing from the very beginning. 
Obviously, this is a love from the very start. 

Nate 

Music is a love from the very start. I came into—not I came into—but I was born to a family of 
very passionate music lovers. My mom and dad, neither were musicians and neither were 
either my uncles or aunts or grandmothers or any side, but everybody were very, very, 
advocate music lovers. My mom was a very big music lover. She had gone to a whole bunch of 
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festivals growing up and actually that's where she met my dad. My dad was head of security 
for Rick James for three years. 

Emily 

Oh wow. 

Nate 

So, yeah, dad obviously had some stories. But they were always lovers [of music], again 
because my dad worked close to the industry and worked so close to and befriended so many 
people in the industry. My uncle, my dad's brother, owned a very popular music nightclub 
called Club Whispers in New Orleans, which was known for like a lot of the R & B, jazz and 
hip-hop that kind of came through the town in the nineties, and so I got to as a kid meet and 
see a lot of that stuff.  

I was born into it. My folks love music. They always played music. They were very big in 
church. And so a lot of my music beginnings started in a Southern Baptist church. I was 
raised in church and in the choir. So, from there it just kind of branched out. I started 
listening to hip-hop and being immersed and being from New Orleans, being immersed in 
the cultural music, music is everywhere.  

Then I started to take music. One of my mom's really good friends and still my mentor today, 
Yvonne Hitz, was my music teacher starting when I was five years old, and she lived around 
the corner. So, she would stay on me about practicing and just being serious about the craft. 
So, I was this is five- or six-year-old, and I was immersed in music all around me. If it wasn't 
going to practice, then it was at home listening to music, or it was at church listening to 
music, or it was stepping outside of my house and hearing a second line. It’s been there. 

Emily 

Wow. It's like, you're almost predetermined. Like you [were] definitely not going to become like 
an accountant or something, right? You're definitely going to stay in the field. I mean, it's so 
immersive and so beautiful.  

This podcast is about looking for things that have always been done. And we know that the 
music industry—while I am a big fan of music and I listened to it and blast it all day while I'm 
working to the point where it annoys my children and everyone around me—we know that 
there's like a lot of commercialization and not so great practices in the industry.  
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I mean, I don't know a ton about it, but just knowing [and] watching some documentaries or 
reading some articles, you kind of know that in any capitalist system, there are things that 
are not above the board.  

So, I know you're a business owner, you're doing amazing things, what have you seen in the 
industry and what are you trying to do differently to meet a different goal or do things 
differently? 

Nate 

That’s a great question. A lot of what I see in the industry, and also kind of fast forwarding–
you've read this, you touched on this in my bio—I’ve had the, I would call it a privilege in some 
respects, to have worked on the executive side of the music industry.  

I started as a songwriter, obviously started as a singer. Got some buzz. [For] my degree, I went 
to Nashville then went to Tennessee State University and decided to get a degree in 
commercial music, production and commercial music business. After I got out of school, I 
started being more so on the executive side of things, started getting some label jobs, 
starting to do some things with Pandora.  

I kind of got on that side of things and learned the executive side of things, but I was always 
a songwriter. I was always writing for somebody. I kind of had to put my soul stuff on hold, 
but I was always producing for somebody. I always had a studio, whether if Al was in Oakland 
or when I was living overseas in Germany or The Netherlands, I've always been blessed to have 
a spot or a space where I could create, so that's always been a really big thing.  

I mean, the beginning of Tank and the Bangas, that all started with having a space that a 
really good friend of mine back here. Tahembe, he owned a bookstore here and a coffee shop, 
and he would just let us have it at night to practice, do whatever. So starting with that space 
was such a, such a big deal to me.  

And I am a music historian buff. I watched documentaries, I read books. That's my thing. And 
a lot of what you talked about, a lot of the destruction of groups, primarily Black groups, do 
you know, a lot of it was lack of ownership. You know, they didn't have the space to create.  

Every time they created it was on their dime; they had to pay. Or it's just a lot of those 
different issues rooted from just not having the space to create and not having the 
opportunities. 
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And so, kind of fast forwarding—I mean, we know the industry is obviously a multi-billion-
dollar music and entertainment industry, but that does not often trickle down to the artists 
that are creating it or the people that are creating the culture that some of these bigger 
artists are picking from. 

My passion after gaining knowledge—and [I’m] still gaining knowledge—but after gaining 
knowledge on the corporate side of the industry was really: how can I bring this back to my 
folks? Starting in New Orleans, this is where I'm from, this is where I'm the most tapped into. I 
am still [tapped into New Orleans]. When I traveled and lived away for 10 years, I was still a 
very active part of the music community. I'd be home a lot.  

I was still managing and working with artists and producers that were there still performing 
and working festivals there. I was still there a lot. And so, I was noticing that New Orleans was 
still behind the curve on artists knowing how the business worked and how to monetize their 
works and just infrastructure in general. 

I'll give you a crazy stat. Everybody knows the artistry historically, and even presently that 
comes out of New Orleans, but in New Orleans alone, there are only two music management 
companies in the state of Louisiana. There are only, technically, six music management 
companies.  

Now, of course, you know, there are other entities and other agencies that do that kind of 
work, but that also means that they do other kinds of work; more common is that you'll find 
folks who their lawyer is also their manager, because a lawyer is obviously somebody 
proficient in contracts. 

Sometimes they have the connections, they have the know-how. And so, a lot of times down 
here and in some other scenes, I've seen folks that have gotten to a level to get a manager. It's 
their lawyer, which is good, which is cool, which is better than nothing. That can be a conflict 
of interest at times, but again, representation, it's better than nothing.  

And if it's working for you as an artist, then that's what works. But it just brings me back to 
the point that all these great artists that we have down here, we have managers and agents 
that were in LA and in New York and a few that would maybe [be] in Chicago in the Midwest, 
but for the most part, we were exporting our talent, and we were exporting this to other 
markets to market us. 
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And, I do think that that does have value. I do think that the value of folks having an outside 
point of view and new ideas is very important to pushing the culture. But, I also do feel like 
there also should be a healthy balance between being able to be represented by folks who are 
familiar with the culture, who were raised up in it, who looked like you, who just kind of get it.  

Because a lot of the disconnect that I see with with artists that are on major labels or that are 
dealing with entities outside of New Orleans, whether it's management labels, some of those 
folks just don't understand how the culture of New Orleans works.  

New Orleans is such a unique place. It's like a different country within it. I mean, even from 
how politics works, I mean, how neighborhoods work, how, you know, music genres and 
scenes and venue areas and cultural zones, all these different things that are different, you 
know, even down to the fact that we are the only state in the whole entire US that calls 
[counties] parishes; everywhere else is a county. 

It's not a county, here it's a parish. So just, I mean, it's a different place, right? And so, a lot of 
disconnect is that folks aren't from here, and I was just really big on how can we train our 
folks to know that there are more jobs connected to the industry that are not in front of the 
camera?  

You know, New Orleans is a special place. We will always pop out performers, we will always 
pop out producers, we’ll always pop out change-makers, and these folks that have this 
unique blend of culture and ideas that tap into the world and do something a little bit bigger 
and better, right?  

But we don't have an infrastructure of folks that their teams are from here. We don't have 
infrastructure to support managers, and agents, and tour managers, and production 
managers. 

These are all things we have to, kind of, export out, which is okay, which is cool, it was just 
getting done. But I think it's an important time to bring that attention now to New Orleans 
and how can we set up some programming? How can we partner with some of the 
universities here and the high schools and the job development systems?  

Let's start training folks to be production managers, let’s start training folks to be lighting 
designers, and sound managers, and stage rigors, and loaders. There are so many things, so 
many jobs that are within this industry, but we don't oftentimes get that.  
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And it's a lot of different systematic reasons why that doesn't trickle down in certain 
communities. But yeah, I just think it now is the time to really kind of push that. That's the 
the short answer. 

Emily 

Yeah. It sounds like you're going to start a school. Or you’re going to need to, or somebody 
[needs to start a school]. 

Nate 

Yeah. Well, I mean, a music resource center is in the big dreams. So, you know, something 
very similar. School is, you know, an ugly word to some people. So, we don't want to scare 
those people off. Yeah. But we're still going to sneak some knowledge in, so same thing. 

Emily 

Yeah. I feel you. I mentor at one of the art schools here and trying to get some of the artists to 
think about their work as a naughty word, business, [is tricky]. We have to take all the 
business language out, and it's still a business, but we're like, it's all about sustained growth 
revenue. We’re not trying to turn you into a capitalist monster, we’re just trying to help you 
provide for you and your family. However you define that. 

Nate 

Exactly. But that's funny that you say that because again, and specifically when it comes to 
New Orleans, like you said, you watched the documentary, it's not a secret that New Orleans 
artists have been exploited historically.  

I mean, from genre to genre; we can go from hip-hop to Louis Armstrong, to some of the 
second line music. It's been exploited and taken advantage of. The bounce music, it's been 
exploited and taken advantage of for so long that it's kind of created this catalyst of sorts, 
which I totally understand.  

Some of my older musician friends, I may bring them an opportunity to do something that 
has a corporation or a label tied to it. And sometimes they're just like, “Nope, I wanna have 
nothing to do with it. I've dealt with this label in the seventies, and they stole $40,000 from 
me and all my rights. So, I don't want to deal with labels anymore.”  

And I get that. I understand that. And everything is not that extreme. Some people just had 
other issues than just seeing other people get messed over by these establishments. That's 
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why I think, when I brought [it] up before, having people that are from where you're from and 
look like what you look like, I think that's why that's important.  

Not to say that people that are [not] from where you are from, or [don’t] look like how you look 
like, or [are not] from same communities that saying upbringings can't, you know, do things 
incorrectly. But I just think that having the option, it just makes a difference. You don't have 
to seek these kinds of outward resources, because that takes a lot. There's only a small few of 
us that get the advantage of having something to pop us off that makes the world come and 
look for us. 

But [for] Tank and the Bangas, it was NPR Tiny Desk. I mean, we’ve been a band for seven 
years before that. So you never know. And then after that, we got nominated for a Grammy for 
Best New Artist. And at that point, I think we'd been a band for like 10 years, but commercially 
and major, we only have one major release. So that's what qualified us for best new artists. 

But that's what it's about; I think it’s really being able to trust folks, because we have not 
historically been able to trust folks, you know in hip-hop, there's a famous line, “Record 
industry folks are shady.”  

That's the whole thing, right? To think that the folks that are doing the books are 
automatically stealing from you. Hopefully they're not stealing too much, but ehhh, the 
problem is shady folks. 

So, I think that now because we're coming into like this era where a lot of the folks, myself 
included, that I worked with on the business side, are also artists or have been artists and 
seek degrees and other things to kind of further their knowledge.  

But that makes a difference because I've been there pitching my stuff to labels and 
managers and getting no replies. I've been there doing the gig. I'm not just somebody who's 
shoving; I've been there. So, there's certain situations that I'm not going to put my artists that 
maybe another artist, who has another manager who hasn't been an artist, puts their artist 
in, you know? So, I just think that that's important, that empathy is important, you know. 

Emily 

You're not just somebody who sees a ticket, or some money, or a path to revenue. You're 
somebody who believes in it, has lived it, loves it, [and] grew up in it. And [you] want to further 
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the cause, or help New Orleans, help the artists in New Orleans kind of capitalize on their own 
talent instead of the money flowing out.  

Which is what happens all the time to any talent. You look at other industries or other places 
where art is concentrated, and that happens all the time. All the time. 

Nate 

All the time. And I just think that we, and New Orleans culturally, is such a laissez-faire, music 
on the streets for free, and walk into this neighborhood and all the clubs have the doors open. And it’s 
such a free loving environment.  

And there's this starving artist, particularly in the Black community, there's a starving artist 
badge of honor, you know, that is kind of culturally been put up. It's not healthy. It's not 
healthy on a physical standpoint because you don't have the resources that you should have 
to be able to take care of yourself physically.  

And then like I spoke to earlier—the mental standpoint—the mental wear and tear it is on 
these artists that don't have the resources to take care of themselves mentally, and that's 
why we see these folks checking out earlier. I mean, it's because it's wear and tear. They're 
passing away at 60 because their bodies have gone through the stress of a 90-year-old, you 
know, because of all these different things that they lack. 

We don't have to be starving artists anymore. That's what I'm trying to get my folks to 
understand. The day of the starving artist is gone. It does not have to be that way. Somebody 
will exploit you. We have to be able to capitalize and monetize our stories and be able to tell 
where we want our story. That starts with ownership.  

So knowing how to gain work so that we can have ownership, equity and stuff. That's a big 
thing. I mean, everybody can [have ownership], because the money is going to be made. The 
bulk of that might as well go through the people that are actually, that's my push. 

Emily 

I used to bartend when I was in college and after. I bartended in live music clubs for years, 
and I've played violin since I was four, and my kids play music.  

And you know, the thing that I love most in life is going to see live shows. That's the thing 
that I love the most. I love seeing everything. And I feel like the last few years I've seen [shows] 
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maybe once or twice or a couple of times a month. And I just go wherever [and] whenever I 
could. 

Nate 

Chicago is one of those cities, very similar to New Orleans, where you can go hear somebody 
that you've never heard of, and it's amazing. 

Emily 

It's amazing. Yes. Amazing. For me, that's just my, one hundred percent, mental health escape 
or just self care, the whole thing, is to go see music and go to experience by myself [or] with a 
group. I don't care. It's just, that's what I like. And things have just changed so much, and it is 
a lot of fun to kind of reinvent and figure out new ways to experience things or collaborate 
together.  

I only interview people who are doing really innovative, interesting things. [People] who are 
trying to either ignite change, do something different, energize a community, bring 
something back; be on the forefront of some kind of social justice or innovation movement. 
And sometimes that alone, even pre-pandemic, that is a very lonely existence. But now as a 
pandemic, we're literally isolated, you kind of sometimes you forget that you've got all these 
people around you.  

Nate 

And Chicago, much like New Orleans is a very social [city]. I mean, [being] social is intrinsic to 
the culture. Being sociable is entrenched into that culture so much. Like, there's so many 
events that happen that folks just know to go to. Like, it's just nothing like it. That's hard that 
folks can't do that [during the pandemic]. 

Emily 

So, how have you been keeping yourself in the game? 

Nate 

Pretty much exactly what you just said, just kind of pivoting. So when the world was open 
fully, I was tour and production manager for Tank and the Bangas. When that halted and 
tours halted, I kind of pivoted more into helping them to shoot some of their virtual live 
shows. And so, I kind of went back into my old college experience of filming and creative 
directing and going back to my theater days of stage and set design. And so we kind of got to 
do some really cool stuff.  
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We did a set up with the Louisiana Philharmonic Orchestra. We did something at the Le Petit 
Theatre, which is a very historic theater here in the French quarter. So we've been able to use 
Preservation Hall. We've been able to do some really cool virtual shows that some very cool 
places and be able to utilize like those backdrops and also kind of bring awareness [to these 
places]. 

Most of those, most of the places I named her, or a 5O1-C3’s. So, a lot of these had fundraising 
components to them. So, we were able to bring awareness using our platform to what these 
folks were doing and what these places were doing.  

So that's one thing, but one of the bigger projects that I've worked on during the pandemic is 
starting a collective called GLBL WRMNG. And GLBL WRMNG was started with Pell. Pell is an 
MC and a native New Orleanian, and Pell has been out for a while. He's got a very big following, 
very cope, underground hip-hop following both in the US and in the UK. I've known Pell a while. 
He went on tour with us and opened with Tank and the Bangas couple of years ago, and we 
kind of forged our friendship and partnership deeper. 

And [Pell and I] always have these conversations similar to what me and you having, about 
how the artist in New Orleans, particularly hip-hop, R & B young artists just didn't have a 
pipeline, didn't have a portal to doing bigger and better things, unless they won a contest or 
there was some strike of lightning that, you know, brought them into the scope of some of 
these folks that were bigger and better. 

And so, the idea really just started as creating an album that would be, you know, something 
that was distributed on a major label. So we were making sure that it's something that, you 
know, obviously folks would be able to make some money from, and it would be something 
that would be pushed out into the world and giving folks a platform. 

We were like, What would it look like to create a compilation using some of that connections that we 
have and putting some of these artists on this compilation, mostly up and coming artists that are all 
from New Orleans, that are all native? And just kind of showing the world, here's what New 
Orleans is doing that is off the beaten path.  

There's definitely a place for the traditional New Orleans music, but there's also a place for 
some of this new stuff that's coming out of there. And I think, like you mentioned Trombone 
Shorty, and of course what we do with Tank and the Bangas: genre-bending and genre-
crossing, that's kind of opened up a door for folks to kind of look down here for stuff that 

LimeRed Studio, Inc :: 4611 N RAVENSWOOD AVE, SUITE 203 :: CHICAGO, IL 60640 :: 312-238-9070 :: LIMEREDSTUDIO.COM        12

https://www.glblwrmng.com/
https://pellyeah.com/


doesn't fit in the commercial beaten-path, but it's still amazing within its own, right? And [it] 
still has commercial appeal too, right? 

So that's what we've done. We've taken 30 plus artists, producers, managers, agents, all these 
folks who are natives of New Orleans. We came together; we made an album that had 16 
tracks. It's volume one: GLBL WRMNG. It just came out last week. So yeah, and it's spelled G-L-
B-L W-R-M-N-G. So, “global warming” with no vowels.  

But yeah, that's up, it's been doing phenomenal, and the other side of that is that these 
artists that we have, and that we're working with, it's deeper than just making songs with 
them. These are artists that me and my colleagues were working on the business side of 
things, we're also taking these artists under our wings and consulting them. 

  

We're allowing them to ping questions off of us for their expertise. Some of them have 
management teams, some of them are self-managed. So we're just allowing them to utilize 
the resources that are in-house. You know, that kind of goes back to that musician resource 
center. 

 And I'm talking about my studio that's uptown, it's kind of was that before the pandemic, it 
was kind of that place, that kind of everybody that was in my wheelhouse of connections 
would either use to rehearse or just come and, you know, learn how to do stuff or record. And 
so, yeah, that's really what GLBL WRMNG providing that space for our young hip-hop and R & 
B, and just [the] urban music scene of New Orleans to be seen on a bigger level. And so that's 
what's happening. I mean, we got 50K organic views on our single video, which is called “504” 
which is the first single, the first video. 

We got 50K or organic views in a week and a half. And so the support has been phenomenal. 
And I think that folks are ready, and folks in the city particularly are really excited to see a 
music collective that is equally about business [and] equally about community, as it is about 
the music as well because we also work with community organizations.  

So, there's the Concerned Citizens of St. John’s parish. St. John parish, Louisiana–you 
definitely should look that up if you don't know about it. It is it's been dubbed “Cancer Alley”. 
That's the name of this area of land that's probably about an hour from New Orleans. It's 
cancer alley because I believe there are about 60 plus different refineries and different 
factories in this strip of land. 
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And the air quality is the poorest [there] in the US. And still, yes, that's a very densely African 
American populated area. When COVID hit, they were the County or parish, that had the 
highest per capita of COVID cases because the air quality and people's lungs was already 
compromised because of it. So, anyway, we can go deeper into that, but I say that to say, we're 
working with them to raise funds and working with them, you know, about what we can do to 
try to push the agenda.  

We've helped them to partner with some folks and kind of get a lineup of folks, and a little 
small win is that President Biden, in his first talk about environmental injustice, he 
mentioned Cancer Alley just last week. And so that is a big push because now we have a lot of 
folks who had never heard of it, who was like, “What's this Cancer Alley [that] president 
Biden’s talking about? 

So that was amazing. The work continues, but to get to that point—because these folks have 
been fighting this fight for 20 plus years—so to get to that point [and] have the president 
acknowledge it, you know, in his first speech, and obviously [the speech] had a lot of eyes and 
ears on it is a big thing. So yeah. So, partnering with folks like that, those are also what we're 
very serious about: just creating the community that is very self-sustainable from a mental 
level, from a mental health level, to a monetary level. You know, all of that. It's like taking care 
of the artists completely. The complete artists. 

Emily 

Yeah. You've made the best out of this situation from anyone I've talked to, I think. Really. I 
can't wait to see where this goes. Everyone I interview I'm like, I want to talk to you next year 
and hear about it. I feel like we need to keep in touch and figure out what's happening. 

Emily 

All right, cool. Nate, it's been so awesome to get to know you. This is the best, the best. My 
favorite worlds came together today. So, and it's just so cool to hear what you're doing. And 
everyone, when we release this podcast, we'll have all of Nate's cool projects out, all of his 
businesses, GLBL WRMNG, everything. So, you'll be able to check them out and find him and 
follow him and go see shows when we can see shows, oh my god. Thanks again, Nate. It's 
such an honor to get to know you. 

Nate 

Thank you for this platform is important. Appreciate you and your team. 
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Emily 

Thank you. All right, guys, we'll see you next time, at Defy Convention later. 
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